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® 210|22| BE 24512 Qls B 2422 Y21, WS 20F S35 Sai 2952 30 chol - xgl

THOfoH 2018 2019 2020 2021 2022
A 150,000 500,000 650,000 800,000 1,000,000
|EHE 35,000 35,000 40,000 90,000 90,000
SIS 12 A H243 15,000 80,000 90,000 90,000 90,000
MZ35tEH 002 %] - 60,000 60,000 80,000 80,000
HF EHM00ET 23| - - 20,000 20,000 80,000
335t =8 43| - - 50,000 70,000 120,000
ot st 2% - 30,000 50,000 80,000 110,000
T2 g I|E 50,000 150,000 170,000 170,000 170,000
HZL| AR - 25,000 50,000 80,000 140,000
LA T= 50,000 120,000 120,000 120,000 120,000

CH| . M@

Of=H(HH) 2018 2019 2020 2021 2022
A 16,000 43,600 48,200 51,200 55,200
&2 AE 700 700 800 1,800 1,800
SISl A2 dF 24X 300 1,600 1,800 1,800 1,800
MZ35tEH 002 %] - 1,200 1,200 1,600 1,600
M2 EM00E3 23| - - 400 400 1,600
335t ¥=8 43| - - 1,000 1,400 2,400
ot St AR - 600 1,000 1,600 2,200
ZA g I|E 5,000 15,000 17,000 17,000 17,000
#lZo| AR - 500 1,000 1,600 2,800
212H3|5 m2 )2H 10,000 24,000 24,000 24,000 24,000
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2. AIHE S| &4 FEM
1) At ofE 23 > gishmo] U HPZ2W(2019¢
oo (212d) s . O .
A StugAl | 3324 | A | AYA | HMR | HYEE (W87 M2 | SHACHY
A 500,000 40,000, 50,0000 50,0000 30,000 50,000, 100,000 110,000 70,000
7|12 H4E 35,000 10,000, 20,000 5,000
ESAM D& HF M2 80,000 20,000 50,000 10,000
S5 E1002 2] 60,000 30,000 30,000
M= 210023 4%
335t =g 23|
45 st R 30,000 30,000
22 88 I|E 150,000 100,000 50,000
o x| 25,000 25,000
LAY = 120,000 50,000 70,000
o2 0 (212) ] 2019 _ i i
e 2 StugAl | 232340 AHel | AR | HMR | OHAYE w72 3t  sHAlchsY
2%l 43,600 800 1,000 1,000 600 1,000, 10,0000 15,200 14,000
712 &E 700 200 400 100
SSAM DR HF M2 1,600 400 1,000 200
ME5t 2100243 1,200 600 600
M2 EHM00ER 23|
335t el=8 ZA|
oot st 2% 600 600
A IS8 7|E 15,000 10,000 5,000
HZo| 43 500 500
LAY = 24,000 10,000 14,000
e 126 ramnet
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2. AIHE S| &4 FEM
1) Al 0= 24 > IEFHO] 2 A :124(20204
miojoH (241) ] 20204 _ _ _
- | stugAl | 3334 | AAHel | AYAH | HMR | OHAEHE | wS7|8H A2 | SHAICHRY
A 650,000 60,0000 50,000, 110,000 50,0000 30,000 50,000 120,000 110,000 70,000
7|12 H4E 40,000 10,000, 20,000 10,000
ESAM D& HF M2 90,000 30,000 50,000 10,000
S5 E1002 2] 60,000 30,000 30,000
M=z eHoox3 2Z| 20,000 20,000
33st A28 AZ| 50,000 20,000 30,000
45 st R 50,000 50,000
L2 W82 J|E 170,000 120,000 50,000
o x| 50,000 50,000
e = 120,000 50,000 70,000
o201 (212l) ) 20204 _ ) )
= 27 StugAl | 2234 Ml | QAIYA | HMR | OHZLE | S| A2 | SHAICHS
A 48,200 1,200 1,000 2,200 1,000 600 1,000, 12,0000 15,200 14,000
7|2 HE 800 200 400 200
ESAM D HF M2 1,800 600 1,000 200
MZ5HE1002 3| 1,200 600 600
M= eoox3 x| 400 400
33st A28 AZ| 1,000 400 600
T45F St 2% 1,000 1,000
LA WsE 7|E 17,000 12,000 5,000
o x| 1,000 1,000
e =l 24,000 10,000 14,000
127 ramnet
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2. MIHE SEI| £4EN
1) AIHE Ol 24 2> SIEHHOH 2 | : 12H(2021 4
mhojoH (212) 20214
- e | StugAl | 33aA | AAH | AYA | HMR | OHZHE w73 Azt | SHAICHH
SHA 800,0000 100,0000 80,0000 160,000 50,0000 50,0000 50,000 120,000, 120,000 70,000
|EHE 90,000 30,000 50,000 10,000
SSM D2 HF U223 90,000 30,000 50,000 10,000
M2ct 210023 80,000 30,000 20,000 30,000
HZ EH00E 3 2% 20,000 20,000
335t =28 43| 70,000 20,000 50,000
&5t St 2| 80,000 70,000 10,000
ZX WgE7|E 170,000 120,0000 50,000
2IZo| AR 80,000 80,000
A T2 2 120,000 50,000 70,000
=T | StmgAl | Z22ZAL L 22| | AIAA | HMR | OjALYE 17|32 A2t | HARCHH
A 51,200 2,000 1,600 3,200 1,000 1,000 1,0000 12,0000 15,400 14,000
7|E 4= 1,800 600 1,000 200
SSA 02 HF A2 1,800 600 1,000 200
ME3t 210023 1,600 600 400 600
HFE 10023 A 400 400
33st /=28 Az 1,400 400 1,000
ot St | 1,600 1,400 200
Z2| WgEI|E 17,000 12,000 5,000
el ZZ| 1,600 1,600
A T2 24,000 10,0000 14,000
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1) ALY ofjE 24 > SIEFHO] & A2 112H(2022%
THOHQH (24) = 202_2'5 e g -
- | stugAl | 3334 | AAHel | AYAH | HMR | OHAEHE | wS7|8H A2 | SHAICHRY
A 1,000,000, 140,000, 100,000, 220,000/ 80,000 80,000 70,000 120,000 120,000 70,000
7|12 H4E 90,000 30,0000 50,000 10,000
ESAM D& HF M2 90,000 30,000 50,000 10,000
S5 E1002 2] 80,000 30,0000 20,000 30,000
M=z eHoox3 2Z| 80,000 10,000 20,0000 50,000
33st A28 AZ| 120,000 40,000 80,000
45 st R 110,000 100,000 10,000
22 88 I|E 170,000 120,000 50,000
o x| 140,000 20,000, 100,000 20,000
e = 120,000 50,000 70,000
Of 2 0l (249)) ] 2022 _ ) )
e 2 StugAl | 232340 AHel | AR | HMR | OHAYE w72 3t  sHAlchsY
2%l 55,200 2,800 2,000 4,400 1,600 1,600 1,400, 12,0000 15,400 14,000
712 &E 1,800 600 1,000 200
SRS 12 HF H2AZ| 1,800 600 1,000 200
ME5t 2100243 1,600 600 400 600
Az Eho0E3 23| 1,600 200 400 1,000
335t H=E X 2,400 800 1,600
oot st 2% 2,200 2,000 200
A IS8 7|E 17,000 12,000 5,000
HZo| 43 2,800 400 2,000 400
LAY = 24,000 10,000 14,000
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T = ool | = =& = N SEE = % Hl

1. AFE0}
1-1.ES3A Al 1 100,000,000 100,000,000 0.8775 87,745,000
1-2. AFSA B 350 3,400,000 1,190,000,000 0.8775 1,044,165,500
1-3. JI A& H| g 350 660,000 231,000,000 0.8775 202,690,950
2. 8 J| 3 A S 350 1,340,000 469,000,000 0.8775 411,524,050
3. S & B M 3 350 58,000 20,300,000 0.8775 17,812,235
4. 2 2 3 M B 350 75,000 26,250,000 0.8775 23,033,063
5. 1 2 & 1 B 200 2,500,000 500,000,000 0.8775 438,725,000
6. H=Xcl&H| Al 1 180,000,000 180,000,000 0.8775 157,941,000
A& A 2,716,550,000 2,383,636,798
1.2 X4 EH| Al 1 250,000,000 250,000,000 1 250,000,000
2.5 M A& Hl|(hacep) 4] 1 20,000,000 20,000,000 1 20,000,000
3.7 EclEl Al 1 40,000,000 40,000,000 1 40,000,000
2 A 310,000,000 310,000,000
1.AFEHESH| Al 1 55,000,000 55,000,000 0.8775 48,259,750
2.E=LAESHI Al 1 30,000,000 30,000,000 0.8775 26,323,500
3.0l &4F2elSF | Al 1 20,000,000 20,000,000 0.8775 17,549,000
4 haccp! S HLE Al 1 20,000,000 20,000,000 0.8775 17,549,000
2 A 125,000,000 109,681,250
g Al 3,151,550,000 2,803,318,048

o AHS REK R, BX| U BAGIZIO| 2t K07 M B & UG
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2) H| 824
| HE21=
1 Q22 2020E7HK| 3.5HOZ QX|StD, 2022 HAALRY FEI0f AEHALY SHCHE I8l 012 =2

#r

(_ mopmay|

)

(Er) : 12d)

2018 2019 2020 2021 2022

QI Z4H| 120,000 123,600 127,308 150,000 154,500
UHHLE| X Z 0 6,000 6,180 6,365 7,500 7,725
M= at3at 2,000 2,000 2,000 2,000 2,000
A poOS H| 2 2,000 2,000 2,000 2,000 2,000
472ty - - 1,000 1,000 1,000
A 130,000 133,780 138,673 162,500 167,225
== )
ME CEO 1 1 1 1
MNE=F 1 0 0 1 1
=k 2 2 2 1 1
el | aiEs 0.5 0.5 0.5 1 1
A 3.5 3.5 3.5 4 4
X 20193 Ai2|A A8 A 2F FHIE {9t T2 CEO= M B
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2) H2x%
| HZ2 X
1 2302 0jE 720 W2} ZH|E AESID, 7|28 o2 QA E 2 QEI2 PR ZH| 2EHIA
( 2| ) |- )
_ 2018 2019 2020 2021 2022
[] of | 4,800 4944 5092 6,000 6,180
|—I—| SA1H| 8,400 8,652 8,912 10,500 10,815
N E e = M| 1200 1236 1273 1500 1545
ADEH| 3,000 3,090 3183 3,750 3,863
= A QI H| 700 700 700 700 700
3lo|H| 1,000 1,000 1,000 1,000 1000
2 MH| 1,000 1,000 1,000 1,000 1,000
& EZely| 2 400 2472 2546 2623 2701
DSz 1,000 1,000 1,000 1,000 1,000
7|Ep | 2,000 7100 10,860 14,720 17.720
A 25,500 31,194 35,566 42,793 46,524
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