2015. 11. 4.

Re: The Question about a designation of UNESCO Creative Food Restaurant.
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Dear Chung Seung Won,
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Many thanks for your detailed mail.
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As we discussed, the Creative Cities are authorized to use the specific logo produced by UNESCO
for the events, partnerships and project having a direct link with the implementation of the
objectives set out in in the UCCN Mission Statement. Furthermore, the logo must not be used for
commercial purpose. You can find more precise information regarding the use of logo in the
“About us” section of the website: https://en.unesco.org/creative-cities/content/use-logo
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Having analyzed your proposal about the use of UNESCO Creative Cities’ logo for the designation

of creative food restaurants, we have concluded that the proposed activity does not fit completely

with the Directives concerning the use of the name, acronym, logo and Internet domain names of
UNESCO, available online on UNESCO Website. Furthermore, it is not possible to create a different
distinction bearing UNESCO’s name and/or logo such as the proposed “UNESCO Creative Food
Establishment”.
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You can of course create a Creative Food Establishment distinction without using UNESCO’s name
or logo. You can also eventually create, as a mean to support local creative industries in the
gastronomy field, a brochure or communication material developed by the City explaining the
project/initiative including the list of selected restaurants with the Creative City logo provided by
UNESCO. Please do not forget to send us a draft proposal of such material for previous

authorization.
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Thanking you again for sharing activities implemented by Jeonju in the framework of the UCCN at
the local and international levels, we will be pleased to diffuse the information in the “What's on”
section of the UCCN Website. To this end, please fill the attached form (one per activity) at your
convenience.
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We remain at your disposal if you have any further queries.
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Best,
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